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A look into the Team Canada approach to this 
year’s crop missions. Page 3.

Chairman’s Message 

PDQ Aims to be Go-To Resource

Kent Erickson, Chair | Alberta Wheat Commission Board of Directors

Tom Steve, General Manager | Alberta Wheat Commission 

We are an industry in transition. The wheat industry – and agriculture at 
large – is constantly evolving and the Alberta Wheat Commission (AWC) is 
dedicated to staying ahead of the curve with issues that affect farmers. Our 
board of directors and regional representatives are in industry leadership roles, 
and involved because they want to affect change. 

If you are the type of person who is committed to advancing the interests of 
Alberta’s wheat producers, this is the time of year to put your name forward to 
join our board of directors or become a regional representative. We are lucky 
to have a passionate group of farmers leading our organization, but we are 
always open to new faces that have the same level of dedication. 

This year, we have two director positions and three regional representative 
positions open for election in Region 3, as well as our director-at-large position, 
which represents all regions. 

Our board and reps work closely with AWC’s management team to lead and 
collaborate on initiatives with other commissions, industry, government and 
other wheat industry stakeholders. Some of the responsibilities include:

Developing wheat markets internationally and at home 
Each year, a couple of our directors travel to key international wheat markets 
to foster existing relationships, as well as build new relationships with buyers 
wanting to better understand the Canadian wheat brand. Our Team Canada 
approach to trade missions is collaborative with Cereals Canada, Canadian 
International Grains Institute, producer commissions, and the Canadian Grain 
Commission and helps drive market intelligence that has proven useful for our 
entire value chain. Learn more about the new crop missions in the Marketing 
Matters article. 

Engaging with government to better ag policy 
AWC has been successful in carving out our stake in ag policy advocacy and 
initiatives. Throughout the year, our directors actively engage our government 
on a provincial and national level. We are regularly involved in industry 
consultations with government, and we send a group of our directors, along 
with directors from other crop commissions, on an annual Team Alberta Lobby 
Mission to Ottawa. 

Investing in research and development (R&D) to improve productivity and 
profitability at the farm
Our board and reps are actively engaged with leading R&D investment that 
makes sense for farmers. AWC prioritizes genetic and breeding work that will 
ultimately improve access to premium varieties. 

Bridging the gap between city and farm 
AWC directors and regional representatives are an important part of 
AWC’s booth at trade shows throughout the year. These events provide the 
opportunity for farmers to directly engage with consumers about where their 
food comes from, bridging the gap between city and farm. And at farm shows 
and extension events, our directors and regional representatives talk with 
others farmers about AWC’s programs and priorities and wheat farming in 
Alberta. 

Nomination forms for the open positions in Region 3 can be found on the 
AWC website and must be returned to AWC by October 30, 2015. Elections 
for Region 3 will take place at the regional meeting in Lacombe on November 
2, 2015 (see page 8 for a complete list of our regional meetings). Nomination 
forms for the director-at-large position must be returned to the AWC office by 
December 15, 2015 and elections for this position will take place at the Annual 
General Meeting in January 2016. 

History was quietly made on September 8, 2015 with the launch of a new 
service that aims to become a complete and unbiased resource for cash 
grain market prices and crop data for farmers. 

Price and Data Quotes (PDQ) is being spearheaded by the Alberta Wheat 
Commission (AWC) and the first version of our website pdqinfo.ca includes 
daily spot and forward bid prices for five major commodities – Canada 
Western Red Spring (CWRS), Canada Prairie Spring Red (CPSR), Canada 
Western Amber Durum (CWAD), canola and yellow peas. Those bids are 
broken down into average prices across nine zones of Western Canada, 
allowing farmers to compare them to bids at their local elevators.

So what is different about PDQ? For the first time, the six major grain 
companies who belong to the Western Grain Elevator Association (WGEA) 
have agreed to provide AWC with daily price feeds. This improves both 
timeliness and accuracy. Other price services compile their data by phoning 
around and copying information from websites – so they are more prone to 
error and often outdated by the time they are published. Our deferred prices 
are also a first for the industry.

Continued on page 2

AB government climate change panel engages 
ag sector in preparation for UN climate 
conference. Page 5. 

Will we see a bearish wheat marketing going 
into the 2016 year? Find out more. Page 6. 

Policy Points: Wheat Market Outlook:Marketing Matters:
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What do customers want (and why it matters about you)?
Cam Dahl, President | Cereals Canada 

What do customers want when they buy Canadian wheat? Cereals 
Canada and the Canadian International Grains Institute (Cigi) recently 
commissioned an internationally renowned market research firm, LMC 
International, to answer this question. Why should growers care about 
the answer? Because it will impact the grower’s bottom line and check-off 
dollars may be going toward supporting the industry’s response. 

One of the foundational findings in the LMC report is that Canadian wheat 
faces a significant freight disadvantage when compared to the rest of the 
world. This is not a surprise. Canada does not have a Mississippi River 
system. We do not have our production areas clustered within trucking 
distance of our ports like Australia or the Black Sea region. It is 1,700 
kilometres from the middle of Saskatchewan to either the West Coast or 
Thunder Bay. We cannot change our geography. 

We know that Canada will almost always be at a freight disadvantage and 
therefore a step behind in price sensitive markets. This means our wheat 
has to compete on more than just price. So what do customers pay extra 
for? 

LMC found that the Canadian wheat brand is known for superior protein 
content and quality, consistency and cleanliness (small dockage and small 
amount of “other” grain). This is especially true for Canada Western Red 
Spring (CWRS) and durum wheat.

A customer paying more for a branded product is the good news. But while 
our reputation as a consistent supplier is strong, it has taken a hit in recent 
years. Consider the transportation crisis of 2013-14. Canada simply cannot 
afford to see this crisis recur.

The countries where Canadian wheat is differentiated (or branded) are 
important to a farmer’s bottom line. These include long standing customers 
like Canada, United States (U.S.) and Japan for CWRS or North Africa 
for durum. The Canadian value chain needs to take the steps necessary 
to ensure that we keep these customers happy. This is another point 
emphasized in the LMC research. Current action includes steps that have 
resulted in a recovery of CWRS gluten strength and measures that will 
keep this key quality parameter at levels that good customers have come to 
expect. 

The LMC report also tells us that these strong traditional markets for 
Canadian wheat and durum are not growth opportunities. So if the 
Canadian wheat industry wants to grow – and we all want to see growth – 
we are going to have to do more than just preserve the good customers we 
have today.

So where are the growth opportunities? West Africa, South America, South 
Asia and Mid-East. The market research noted particular opportunities for 
Canada in West Africa and South America. Today, Canadian wheat is not 
well differentiated in these markets so Canada has some work to do before 
the growth potential can be realized.

Additional branding of Canadian wheat will happen in a number of ways. 
We can find new uses for some of our traditional high-valued wheat 
classes. For example, can CWRS enhance lower protein wheat to deliver 
the quality of flour that West African markets demand? Can we better 
differentiate other wheat classes in new markets? For example, South 
America is receptive to Canada Prairie Spring (CPS). How do we build the 
strong brand of consistent quality for CPS in South America, as we have for 
CWRS in Japan?

All parts of the value chain need to work together to answer these key 
market development questions. The work has already begun. Team 
Canada (producers, industry, Cereals Canada, Cigi and the Canadian 
Grain Commission) will be visiting West Africa this fall to help develop 
our brand through the new crop missions. The answer to the question 
“what do customers want” delivered by LMC will form the backbone of the 
development of strategic research objectives for the value chain. 

The ultimate goal of sustainable growth for the cereals industry will not 
happen overnight. Accomplishing this goal requires commitment from 
every part of the value chain – crop development companies, exporters and 
farmers. The first steps on this path have already been taken.

PDQ is striving to create a base level of updated cash price information that 
should be available to all market participants. The ultimate goal is a more 
transparent market that will support better decision-making and market 
efficiency.

In Phase 2 coming later this fall, we will add a number of enhancements 
including the ability to customize the information you want to see and link 
regional prices to the futures to show a basis in your area. We also plan 
to include currency conversion capability to better match futures to local 
prices – especially in wheat where futures are most often quoted in United 
States (U.S.) dollars and local cash bids in Canadian dollars.

We are pleased to work in collaboration with the major companies in 
Phase 1 and are working to add more commodities and more buyers in 
future versions. We are also grateful for the support of the Government of 
Canada, which has provided funding for the project through the Agri-Risk 
Initiatives (ARI) program as part of Growing Forward 2.

PDQ aims to be a data source and analytical tool – first and foremost 
for farmers – but also for consultants who work with farmers, for crop 
insurance agencies, banks and potentially even the Canadian grain futures 
exchange (ICE).

If you have not done so, I encourage you to visit the site – www.pdqinfo.ca. 
We welcome your input at PDQ@albertawheat.com. 
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This year’s new crop missions are a Team Canada approach involving 
Cereals Canada, Canadian International Grains Institute, producer 
commissions and the Canadian Grain Commission. Alberta Wheat 
Commission (AWC) directors will be joining up with Saskatchewan and 
Manitoba producers to promote the new Canadian wheat crop. 

The focus for this year’s new crop mission will be to further develop 
relationships between producers and buyers’ with an emphasis on 
sustainability at the Canadian farm level. AWC’s new 4-P (producer-
private-public-partnership) agreement and investment into Canada 
Prairie Spring (CPS) varietal breeding will be highlighted throughout 
these missions as we position ourselves to build value for up-and-coming 
CPS varieties. Understanding buyer’s quality needs in key markets is 
very important in determining the strategic direction for future breeding 
programs and positioning farmers with access to varieties that will increase 
their long-term profitability. 

Asia Mission 
Attending: Greg Porozni - Chair of Cereals Canada and AWC Director
Eastern Asia and South East Asia are Canada’s key wheat markets with 
South East Asia being on the forefront for market growth opportunities. 
Maintaining these relationships is crucial for Team Canada as producers 
showcase western Canadian farming practices to prospective buyers.

Marketing Matters
New crop missions: “Building the Canadian wheat brand”
Caalen Covey, Business Development and Markets Manager | Alberta Wheat Commission

South America

tonnes of wheat and 566,000 
tonnes of durum from Canada 

5.9 million
imported 

Main uses for wheat in South 
America –hearth breads, flat 
breads, crackers, steamed breads, 
noodles, high volume pan bread 
and some pasta and couscous

South America has market 
potential for CWRS, CPS and 
CWAD 

Asia

tonnes of wheat and 252,000 
tonnes of durum from Canada

7.5 million
imported 

Asia has market potential for 
CWRS, CPS and CWAD 
 
Main uses for wheat in Asia  – 
hearth breads, flat breads, high 
volume pan bread, crackers, 
steamed breads, noodles, 
pasta and couscousMENA

tonnes of wheat and 1.6 million tonnes 
of durum from Canada 

4.1 millionimported 

Main uses for wheat imported by MENA – hearth 
breads, flat breads, high volume pan bread, crackers, 
steamed breads, noodles, pasta and couscous

MENA has market potential for CWRS, CWAD and CPS 

Europe
1.6 millionimported 

tonnes of durum and 814,000 tonnes of wheat from Canada

Main use for durum in Europe is pasta (fresh and dried) and some 
is used for high volume pan breads

Europe's top wheat imports are CWAD and some CWRS

South America 
Attending: Caalen Covey - AWC Business Development and Markets 
Manager, Robert Misko - Manitoba Wheat and Barley Growers Association 
South America is one Canada’s largest and fastest growing markets for 
CPS and Canada Western Red Spring (CWRS) wheat. There is interest in 
expanding CPS wheat markets, so it is crucial for Team Canada to garner 
market intelligence that will further develop the CPS marketing strategy 
and open up new markets. 

Europe 
Attending: Henry Vos - AWC Director
The Europe new crop mission will focus on England and Italy as important 
markets for Canada. Italy is a major Canada Western Amber Durum 
(CWAD) importer and Canada needs to remain active in this market as 
the world’s top exporter of Durum.

Middle East/North Africa/West Africa (MENA) 
Attending: Gerrid Gust - Saskatchewan producer representative
MENA is a key focus point for wheat exports as markets are rapidly 
expanding in these areas for CWRS, CWAD and potentially CPS.

CPS – Canadian Prairie Spring
CWRS – Canadian Western Red Spring
CWAD – Canadian Western Amber Durum 

In 2014-15
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“Most farmers want to improve their productivity, efficiency and 
profitability,” says Dr. Sheri Strydhorst, agronomy research scientist, 
Alberta Agriculture and Forestry, Barrhead. “The project is investigating 
the use of advanced agronomic practices to increase wheat and barley 
yields.” 

Initial results are definitely catching people’s attention, she says. “The 
research shows that yield increases and decreases with these agronomic 
practices. For example, in-crop nitrogen fertilizer applications increased 
yields up to 11 per cent in some environments and decreased yields by 12 
per cent in other environments. Foliar fungicides were probably the most 
promising agronomic practice with yield increases up to 48 per cent being 
reported with a dual fungicide application, in a high moisture environment, 
on a disease susceptible cultivar.” 

However, she says, the most interesting result is that not all cultivars 
respond the same to advanced agronomic management. For example, at 
Magrath, under irrigation, there was no significant yield increase observed 
with the advanced agronomic management on AC Andrew, Stettler or 
Thorsby. “This suggests that advanced agronomic inputs on these cultivars 
was not worthwhile from a yield or economic perspective. However, a 
cultivar like AC Foremost Canada Prairie Spring (CPS) wheat showed a 
23 bushel per acre yield increase with advanced agronomic management. 
Additional years of data collection will help determine which cultivars are 
most responsive and which are least responsive.” 

Strydhorst says her research suggests that production systems need to 
move to cultivar specific agronomic packages to optimize the use of in-
crop nitrogen fertilizer, fungicides and plant growth regulators. She wants 
growers to use their input dollars on cultivars that respond and make the 
investment worthwhile.

This study began in 2014 but trends from 2014 must be substantiated with 
the additional data from 2015 and 2016. When making recommendations 
to growers, Strydhorst wants to ensure that advanced agronomic practices 
are performing consistently. 

“For example, if we see a 48 per cent yield increase with a dual fungicide 
application, it sounds like an amazing practice and everyone should 
implement it on their farms. However, if that 48 per cent yield increase is 
only observed once in 15 site years, then it is not something that occurs 
consistently enough for everyone to implement. With that in mind, these 
results need to be interpreted with caution until the study is complete.”

Field research trials are located at Lethbridge (under irrigation and dryland 
conditions), Killam, Bon Accord and Falher. 

THE RESEARCH PLOT 
Study looks at increasing wheat and barley yields 
Sheri Strydhorst, Agronomy Research Scientist | Alberta Agriculture and Forestry 

A current three year research project is taking a province-wide look at the 
efficient and effective use of in-crop nitrogen fertilizer, foliar fungicides, and 
plant growth regulators. 

AWC is a contributor to the Agriculture Business Risk Management Program.

Agriculture Business Risk Management is right for you if you are an 
agricultural operator who desires a better understanding of the fluidity of 
your commodity pricing or the areas of financial risk and opportunity in your 
operation. It is also for you if you are an aspiring agricultural entrepreneur 
or a farm successor who wants to be ready for the challenge. If you are a 
lender, salesperson or government employee who requires an in-depth 
understanding of the financial risk inherent in agribusiness, this program can 
deliver the training you need.

Agriculture Business Risk Management (AgBRM) is the practice of 
identifying, analyzing and managing the various potential risks and 
opportunities to achieve the goals of a business. This program is designed 
specifically for application in agricultural business with a strong focus on 
commodity and risk management essential to entrepreneurs. The scope of 
the program is limited to financial risk and areas associated with financial risk. 

This certificate program has been developed in collaboration with industry 
partners and is the first initiative of the Cor Van Raay Southern Alberta 
Agribusiness Program. Industry subject matter experts have worked with 
Lethbridge College to build curriculum and authentic assessments. The online 
modules will be delivered by industry and Lethbridge College instructors.

There are 11 courses in the AgBRM Program; however delivery is unique as it 
is offered online in a modular format. Enrolment into the modules is offered 
monthly, increasing the flexibility for students. Students complete all the 
modules within a course to receive credit. However, students have the option 
to complete only the modules required to meet a skill set they are seeking. 
The program is available to current students and industry participants. 

For further information and enrolment details, check out  
www.lethbridgecollege.ca/brm. 

Lethbridge College Agriculture Business Risk Management Program 
accepting applications and enrollment into online modules 
Lyndsay Smith, Agriculture Industry Liaison, Centre for Applied Arts and Sciences | Lethbridge College 

This project is funded by the Alberta Wheat Commission. AWC recently 
produced a video showcasing Sheri’s project, Advanced Agronomic 
Practices to Maximize Yield and Harvestability. Visit Alberta Wheat 
Commission’s YouTube channel to check out the video.



Growth. Innovation. Results. albertawheat.com 5

In September, Erin Gowriluk, Government Relations and Policy Manager 
with the Alberta Wheat Commission (AWC) presented alongside Nevin 
Rosaasen, Policy and Program Specialist with Alberta Pulse Growers 
(APG) to the Government of Alberta’s newly formed Climate Change 
Panel on behalf of Alberta’s cropping sector. The panel has been meeting 
with representatives from a variety of sectors over the past few weeks and 
took time in mid-September to meet with stakeholders in the agriculture, 
forestry and waste sectors.

The recommendations that the panel brings forward to Premier Rachel 
Notley at the end of this month will be considered as the government 
endeavours to develop a framework for climate change in Alberta. The 
Premier will present this framework at the United Nations Climate Change 
Conference which takes place in Paris from November 30th to December 
11th, 2015.

In preparation for the consultation, AWC and APG worked with 
representatives from Alberta Barley and the Alberta Canola Producers’ 
Commission (ACPC) to ensure alignment in the messages brought forward 
to the panel. This type of collaboration continues to make sense as many 
Alberta farmers grow all four crops.

The presentation included an overview of the grains sector. This started 
with an introduction to the practices that Alberta farmers have voluntarily 
adopted over the years with the aim to reduce Green House Gas (GHG) 
emissions including: conservation tillage, precision agriculture, responsible 
fertilizer use (4R Nutrient Stewardship) and an increase in continuous 
cropping through the conversion of summer fallow acres (from eight million 
acres in the 1970’s to 700,000 today).

These advancements are possible in part due to the ongoing and significant 
financial investments into research and innovation made by Alberta 

farmers every year. In addition to the aforementioned practices, these 
investments have led to improved crop genetics using biotechnology, as 
well as traditional plant breeding methods aimed at increasing yields, 
improving herbicide tolerance, developing resistant cultivars and improving 
water and nitrogen use efficiency.

In response to the issues outlined in the Climate Leadership Discussion 
Document (pg. 52 – 57), which cites nitrous oxide as the source 
of approximately 30 per cent of agriculture’s total emissions, two 
opportunities were identified: the sector could decrease its overall emission 
intensity, which can be achieved by either decreasing inputs or increasing 
outputs (yields), or a combination of the two. This could be accomplished 
through broader adoption of the 4R Nutrient Stewardship, which has the 
potential to reduce emissions by up to 20 per cent. This, coupled with 
the increased adoption of precision agriculture and soil testing to ensure 
that only the required amounts of nutrients being applied represent 
opportunities for the sector to reduce emissions.

Closing messages reminded the panel that agriculture is a small contributor 
at only seven per cent of the province’s total GHG emissions (split between 
crops and livestock). Modern agriculture is a leader in sustainability and 
Alberta farmers are driven to be better by voluntarily investing millions of 
dollars into research and development and any policy changes aimed at 
agriculture would have a minimal impact on Alberta’s total emissions.

Interested in joining the conversation? Tweet using #abclimate and 
contribute to the live discussion at http://alberta.ca/climate-leadership.cfm. 

POLICY POINTS 
Alberta government climate change panel engages 
ag sector to prepare for UN climate conference 
Erin Gowriluk, Government Relations and Policy Manager | Alberta Wheat Commission

Check out the Alberta Crops Sustainability video by visiting the 
Alberta Wheat Commission’s YouTube channel.
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The world’s wheat markets have been under pressure this summer and into the fall, and although Canadian farmers have been sheltered from international 
prices by the weak Canadian dollar, the concern about forward prices is real.

Much of the trepidation about the wheat markets is derived from underlying world wheat fundamentals and perhaps the generally weak economic 
environment. We could argue about the relative merits of using various agencies’ world wheat balance sheets, but in reality, the overall trends in production 
and usage estimates are fairly consistent. For example, the latest International Grains Council world wheat estimates and balance sheet below shows that the 
basic metrics of production, trade, consumption and carryover stocks point towards a much larger supply situation than we had in 2012-13. Most importantly, 
in 2012-13, world wheat production (blue line) was clearly lower than world wheat consumption (green line), and the world had depleted carryover 
stocks (purple line) to around 170 million metric tonnes (mt). Since then, production has risen above consumption, and stocks are building up again. This 
development is continuing into 2015-16. In addition, as domestic wheat production by importing nations has improved, traded volume is expected to slip (red 
line). This is a significant development for an export nation like Canada. 

The biggest gains in production this year have occurred in competing 
countries, namely Russia, the European Union (EU), Kazakhstan, and 
Turkey, for a total gain of approximately 17 million mt over last year. Canada, 
Argentina, and India saw reductions in wheat of about 12 million mt 
combined. Also relevant to Canada is that United States (U.S.) Hard Red 
Spring (HRS) production is forecast to reach 15.7 million mt, the biggest HRS 
crop since 1996-97. U.S. Hard Red Winter (HRW) production at 23.3 million 
mt also is up by more than three million mt this year over last year.

Wheat Markets

Over the past several years, wheat export markets during the late 
summer/early fall have been heavily influenced by Black Sea wheat offers 
for fall shipment. Black Sea countries lack the type of farm storage used 
in North America, so the pressure to move much of their crop right after 
harvest has become a major market factor. In addition, Black Sea shippers 
enjoy a significant freight advantage into markets in Europe and the 
Middle East. This year was no exception, especially given the unexpectedly 
big crops in Russia and Kazakhstan. The larger than expected Eastern 
European crops made it difficult for North American wheat to compete. 
For example, Russian wheat into the Middle East is currently valued U.S. 
$4/mt below French wheat, $11/mt below German wheat, and $30/mt 
below U.S. Soft Red Winter (SRW). The result is that U.S. export sales are 
currently 14 per cent behind last year’s pace, the EU is 23 per cent behind, 
and Russia’s September exports are improving. This means that there is a 
lot of wheat in the world waiting for an opportunity to enter the markets. 
However, Russian wheat prices have recently started to firm up, and we 
will see market pressure from the Black Sea ease going forward. 

Canadian wheat export shipments have been slow. At only 2.4 million 
mt year-to-date, Canadian shipments are already trailing last year’s by 
about 400,000 mt (approximately 14 per cent). Durum export loadings 
into week seven are at only 231,000 mt, trailing last year’s by 566,000 
mt (71 per cent). Canadian exporters do not appear to be very aggressive 
in the markets, although 100,000 mt of Canadian wheat was sold to Iraq 
in mid-September at about $15/mt premium to Russian wheat. This is 
encouraging as it shows that buyers are still willing to pay a premium for 
better quality wheat. Further on quality, Egypt is also contemplating raising 
the minimum protein level for wheat at its tenders to 12.5 per cent, and 
this would exclude French wheat from their tenders. 

Wheat Market Situation/ Outlook 
By Marlene Boersch | Mercantile Consulting Venture Inc.

International Grains Council (IGC) Wheat World Estimates

Wheat (million mt) as of Aug. 27/15 as of Sept. 24/15

2012’/13 2013’/14 E2014/’15 F2015/’16 F2015/’16

Production 655 717 720 720 727

Trade 142 156 153 148 149

Consumption 677 696 707 716 719

Carryover stocks 171 188 202 206 211

Year to year change -21 18 14 9

Major exporters 51 55 65 68 71

World Wheat Balance Sheet, 2012/’13-F2015/’16
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The quality of wheat sold to Iraq was roughly equivalent to No. 3 Canada 
Western Red Spring (CWRS) 12 per cent protein and should reflect about 
$6/bushel (bu) in Alberta for this class of wheat. However, lower grade 
farmer bids in Alberta do not seem to reflect full export market values; 
No.3 CWRS 12 per cent protein are currently bid at $5.50/bu. Similarly, a 
comparison of current (late September) bids for Hard Red Spring Wheat 
(HRS), Hard Red Winter Wheat (HRW), and Soft White Wheat (SWW) 
track Pacific North West (PNW) to Canadian elevator bids (after adjusting 
for foreign exchange and handling/freight charges but before Co. margins), 
shows that elevator bids do not seem to mirror the full export value to 
growers. Gross elevator margins do not suggest a market where stiff 
competition for product is the rule. Margins tend to erode when companies 
fight for market share. 

 (Sept. for Oct. dlvry.) HRS HRW SWW

Track PNW in U.S.$/bu $6.57 $ 6.10 $ 5.73

Track PNW/ Track B VCR 
CPS/3CWRS/2CWRS

$8.76 $8.13 $7.64

Parity at Cdn. Elevator in Cdn.$ $2.10 $1.47 $0.98

Elevator bids S. AB in Cdn.$/bu $6.17 $5.75 $5.52

Gross Cdn. elevator margin, Cdn.$/mt* $57.19 $88.56 $61.97

 * Before any margins; Basis to Mpls. of 2PNW 
(=VCR) + Parity basis Cdn. Elevator - basis 
bids Cdn.$ to Mpls.

equiv. # 2 
CWRS

equiv. #3 
CWRS

SW/ CPS

Relatively low elevator prices for lower grade wheat reveal another 
predicament that Canadian farmers face in this market. The use of the 
official Canadian Grain Commission (CGC) grade classification system 
to determine grades at elevator delivery is much different than easier 
standards common to the export markets. Most international markets use 
specifications similar to U.S. grades, with moisture, test weight and protein 
content as the primary grade determinants. The upshot for farmers is that 
grower prices often get penalized more severely for lower grades than the 
export sales would warrant, with the grain handler pocketing the difference. 
For example, a comparison of a recent feed wheat sale to Korea with the 
No. 3 CWRS 12 per cent protein (milling) wheat sale to Iraq showed a 
market value difference of only approximately U.S. $10/mt (Cdn. $13.33/ 
mt), while elevator bids between No. 3 CWRS 12 per cent protein and feed 

wheat differ by approximately $20/mt. This problem could be corrected by 
getting elevator grading more in line with what is being sold internationally. 

Finally, an additional matter affecting grower prices and demanding 
consideration is the availability of railcars. Although this has not yet 
reached the attention of farmers this crop year, railways are again supplying 
fewer railcars than requested. Because most purchase interest for wheat is 
for nearby positions, this is losing export business for Canada. Unless there 
are free stocks in the export elevator, grain companies will not or cannot 
offer. Thus the shortfall of railcars is causing a scarcity of wheat offers 
from Canada and is widening the basis. In this manner, railroads exert an 
unduly big influence on Canadian grain offers. The combined effects of the 
challenges outlined result in Canadian farmers receiving one of the lowest 
farm gate prices for wheat in the world. Tackling these combined effects 
would help improve grower returns to Canadian wheat production. 

Canadian farmers still have mostly unsold wheat, so the medium outlook 
for wheat is quite important to their marketing plans. As mentioned, with 
a good wheat harvest in the Black Sea countries, competition is especially 
heavy during the late summer and fall months. And while Russian prices 
have recently strengthened slightly, price pressure will remain intact for 
at least another 45 days and potentially towards Christmas. Both milling 
wheat and feed wheat are therefore unlikely to fetch their best prices 
during the fall months. In the meantime, if there is a need to sell something 
for cash flow reasons, better priced crops with less additional upward 
potential, like lentils, may be a better choice to sell. 

As we move into the winter, there are some wheat market concerns that 
we expect to surface. The first will be how well winter wheat planting and 
crops are faring in the EU and in Eastern Europe. Remember that winter 
wheat yields are much higher than spring wheat yields, so this will affect 
the overall balance sheet for next crop year significantly. There is already 
talk about dry conditions harming winter wheat in Russia and the Ukraine, 
but this will need to be confirmed later when damage is clear. Second, 
European farmers are not making money on wheat, so fewer winter 
wheat plantings can become an issue. In the weather department, the 
final effect of El Nino on Australia and India will have to be watched. For 
example, there are some aggressive production forecasts for Australia, 
but conditions are no longer ideal and the crop is far from being safely in 
the bin. And importantly, given lower prices and different relative prices 
between crops now compared to the spring of 2015, the market will start 
focusing on what will happen to 2016 seeding plans for each crop later this 
fall. Unless prices change materially, we could see lower acres forward, and 
this would have a supportive effect on deferred prices. 

9,584
4,467
2,882
6,975

Timely, Accurate, Transparent Cash Grain Price Information

Daily spot and forward bid prices for  
CWRS, CPSR, CWAD, canola and yellow  
peas provided by grain companies.

Regional price averages across nine zones 
covering Western Canada.

Futures market closing prices, average  
wheat grade and protein spreads, local  
weather and foreign ex-change rates.

PDQ aims to be a complete and unbiased 
resource for cash grain market prices and 
important crop data. PDQ will improve 
farmers’ ability to make well-informed 
marketing and planning decisions and 
maximize the value of their crops.

Watch for more to come in Phase 2.

PDQ is owned and operated by the Alberta Wheat Commission  
and is provided as a service to all market participants. 

PDQINFO.CA 
MAKING MARKETS WORK BETTER

Source: Mercantile Consulting Venture 



Contact Us
The Alberta Wheat Commission newsletter  
is published four times per year. 

Alberta Wheat Commission
#200, 6815 8th St. NE, Calgary, AB T2E 7H7
P. 403.717.3711
TF. 1.855.917.3711
E. info@albertawheat.com
W. albertawheat.com 

42748534

Disclaimer: This publication is provided for informational purposes 
only and should not be interpreted as providing, without limitation, 
agricultural, marketing, or business management advice. Alberta 
Wheat Commission makes no express or implied guarantees or 
warranties of suitability or accuracy regarding the information 
contained in this publication. In no event shall Alberta Wheat 
Commission be held liable for any special, incidental, consequential, 
direct or indirect injury, damage or loss which may arise from the use 
of, or any decisions made in reliance on, the information provided. 
The opinions expressed in this publication are those of the authors 
thereof and not necessarily those of the Alberta Wheat Commission. 

Date Location Organizations & Regions Venue

Nov 2, 2015 Lacombe Alberta Wheat Commission Region 3  
Alberta Barley Region 3

Lacombe Memorial Centre 

Nov 3, 2015 Olds Alberta Wheat Commission Region 2 
Alberta Barley Region 2 
Alberta Pulse Growers Zone 2

Royal Canadian Legion #105 

Nov 5, 2015 Rycroft Alberta Barley Region 6,
Alberta Pulse Growers Zone 4

Rycroft Agricultural Society 

Nov 17, 2015 Grande Prairie Alberta Wheat Commission Region 5
Alberta Canola Producers Region 2

Pomeroy Hotel & Conference Centre  

Nov 19, 2015 Lethbridge Alberta Wheat Commission Region 1  
Alberta Barley Region 1

Exhibition Park - Saddle Room  

Nov 24, 2015 Vermilion Alberta Barley Region 4
Alberta Pulse Growers Zone 5

Vermilion Regional Centre  

Nov 25, 2015 Westlock Alberta Wheat Commission Region 5 
Alberta Barley Region 5 
Alberta Pulse Growers Zone 3

Westlock & District Community Hall 

Nov 26, 2015 Vermilion Alberta Wheat Commission Region 4
Alberta Canola Producers Region 10

Vermilion Regional Centre 

• Alberta Barley has delegate positions open for  
election in every region. Two regional director positions 
(regions 5 and 6) and one director-at-large position are also 
open for election.

• Alberta Wheat Commission has two director and three 
regional representative positions open for election in  
region 3. The director-at-large position is also open  
for election. 

Visit albertabarley.com and albertawheat.com for more information.

Elections

All regional meetings will take place from 9:00 a.m. - 3:30 p.m.

Your opinion matters
Visit albertawheat.com, follow us on Twitter 
@albertawheat or find us on Facebook 
and YouTube to get involved with the 
conversation. 

Regional Meetings


